LESSON 6: Advertisements
Lead Teacher: Jules Edelmann
Unit Title: Discovering Community
Lesson Title: Advertisements
Grade Level: 6-12
Number of students: 13
I.

UNIT OVERVIEW (RATIONALE)

Community is a part of the human experience that shapes us and allows us to grow. Community
exists in many different ways. By evaluating and understanding where and how we exist in these
communities, this unit will allow students to begin to understand the role they play in their
communities, and how they can affect change and demonstrate inclusiveness through artmaking.
As young adults, and the next generation of decision makers, students will begin to unpack what
community means to them.
II.

LESSON OVERVIEW (RATIONALE)

In this lesson, students will focus on the idea of visual culture, specifically the idea of
advertisements, and how they can act as an artmaking medium. Visual culture is defined as “a
way of studying a work that uses art history, humanities, sciences, and social sciences. It is
intertwined with everything that one sees in his day to day life - advertising, landscape,
buildings, photographs, movies, paintings, apparel - anything within our culture that
communicates through visual means. When looking at visual culture, one must focus on
production, reception, and intention, as well as economical, social, and ideological aspects. It
reflects the culture of the work and analyzes how the visual aspect affected it”
(https://www.brown.edu/Departments/Joukowsky_Institute/courses/artinantiquity/7158.html).
Students will be asked to create a community, and then develop an advertisement for it. They
will focus on how they can communicate the purpose and intention of this community using
visual elements.
Students will be using digital artmaking techniques for this lesson. They will be introduced to the
website Canva, which offers templates and design options to create posters, pamphlets, and other
advertisement and information tools. Students will also have the option to use other digital
platforms they have access to, such as photoshop, Procreate, or other online resources. The
purpose of this lesson is for students to work with online creative tools, as well as begin to
understand the role and purpose of advertisements and how they are related to visual culture.
Students will continue to evaluate their communities, and have the freedom to create a group

they would be interested in participating in, such as a club or organization, and highlight what
aspects of that group would encourage others to join.

III.
-

IV.

ESSENTIAL QUESTIONS
What are advertisements? What role do they play in our society?
What type of community would you create if you could, and what aspects of that
community would be appealing to others?
What is visual culture?
How do advertisements for products differ from advertisements for activities? Who
profits/benefits?
LEARNER OBJECTIVES/OUTCOMES

Students will learn about visual culture, specifically advertisements. Students will have the
opportunity to explore digital art making and design techniques, in order to create an
advertisement for a fictional, or potentially future, community that they would like to create.
They will think about what types of activities they are interested in, and how they can
communicate the elements of these activities that would motivate others to join their community.
V.

NATIONAL ART STANDARDS
-

VI.
-

VA:Cr.1.2.la: Collaboratively shape an artistic investigation of an aspect of present- day
life using a contemporary practice of art and design.
VA:Cr.2.3.8a: Select, organize, and design images and words to make visually clear and
compelling presentations.
VA:Re.7.1.8a: Explain how a person’s aesthetic choices are influenced by culture and
environment and impact the visual image that one conveys to others.
VA:Re.8.1.7a: Interpret art by analyzing art- making approaches, the characteristics of
form and structure, relevant contextual information, subject matter, and use of media to
identify ideas and mood conveyed.
PENNSYLVANIA DEPARTMENT OF EDUCATION STANDARDS
9.2.8.E: Analyze how historical events and culture impact forms, techniques and
purposes of works in the arts.
9.1.8.K: Incorporate specific uses of traditional and contemporary technologies in
furthering knowledge and understanding in the humanities.

VII.

9.1.8.E: Communicate a unifying theme or point of view through the production of works
in the arts.
ART/ARTISTS OF RELEVANCE
ANDY WARHOL
Ad Series

In 1985, Warhol produced ten screen prints entitled ‘ads’, blurring the lines between art and
advertising. He reworked previously published magazine adverts for companies including
Volkswagen, Paramount, Apple, and Channel, making a satirical comment on the commercial
nature of American consumer society, although the brands he used would have hardly
complained. https://www.edology.com/blog/marketing/artists-do-advertising/

Lifesavers, screenprint

Volkswagen (Lemon), screenprint

Paramount, silkscreen

https://www.guyhepner.com/artist/andy-warhol-art-prints-paintings-for-sale/ads-portfolio-by-andy-warhol
/

GUERRILLA GIRLS
Guerrilla Girls posters first appeared in 1985, pasted onto structures in lower Manhattan.
Combining bold advertising-style graphics with eye-opening facts and figures, the posters
detailed discrimination by the city’s art galleries and museums against women artists and artists
of color. Humor is also a vital part of the Guerrilla Girls’s art, making their serious messages
accessible and engaging. The group continues to address sexism and racism in the art world, but
also targets Hollywood, mass media, art censorship, government corruption and apathy, and the
battle for reproductive rights. https://nmwa.org/art/artists/guerrilla-girls/

Trent L’Ottscar

Billionaire Art Collector

https://www.guerrillagirls.com/projects

https://theempire.com/best-print-adverts/
What communities do these advertisements target? How are they successful or
unsuccessful? What imagery do they use, and how they convey their messages?

When you say the phrase “shaped like a coke bottle”, most will know what you mean. The most
identifiable bottle out there, and this ad proves it! With only a red cap and two hands forming the
bottle shape, Coca-cola sends a message that their product sees no colour, shape, or size and their
product is for everyone.

https://inkbotdesign.com/best-print-ads/

SANCCOB is a non-profit organisation that helps seabirds to avoid extinction.
One of their campaigns was aimed at protecting the African penguin, so they worked with an
advertising agency to produce a series of print advertisement examples to raise awareness about
this issue. However, SANCCOB made it different by adding a small dose of optical illusions to
come up with a more intriguing solution. This ad takes the inverted pyramid form to show
viewers how the number of African penguins keeps declining over time.

VIII.
IX.

PREREQUISITES
Critical thinking skills
Following directions
Work independently
Access to a computer
INTERDISCIPLINARY CONNECTIONS

-

Social Studies: Students will learn about visual culture and the role it plays in society.
They will also look at advertisements from different time periods, and consider how
advertising has changed, and how advertisements are a reflection of the culture and
communities they target.

-

Language Arts: Students will be asked to “read” images. Images can convey powerful
messages, and be paired with simple phrases to speak to their audience. Students will
contemplate how they can combine images and words to create a meaningful
advertisement.

-

Writing: Students will use a combination of words and images to create their
advertisements. Writing will be a key component of this project as they will want to
convey to their audience why the community they have created is worth being a part of.

X.
XI.

MATERIALS NEEDED FOR LESSON
Computer
Optional: digital drawing software or device
Optional: paper, paints, markers, brushes, collage materials
SAFETY HAZARDS

There are no expected safety hazards for this lesson. However, if students choose to use
traditional artmaking materials, such as paint, they are encouraged to be mindful of their
workspace and put down a protective covering.
XII.

TEACHER ACTIONS/EXPECTED LEARNER ACTIONS

Time
10:00-10:10

Teacher Actions
-

Greet students

Expected Learner Actions
-

Ask questions

-

-

10:10-10:25

-

10:25-10:40

-

-

-

Check-in with students if
they missed the prior lesson,
direct them to the YouTube
video
Encourage students to share
their work from the previous
classes if they did not have
the opportunity
Tell students the materials
they need for the lesson

-

Review what students have
learned thus far in the unit
about community
Introduce advertising and
visual culture
Share powerpoint of relevant
artists and examples of
advertisements
Ask students about any
experiences they have had
with advertisements,
examples they have seen and
how they may have reacted
to them
https://www.youtube.com/w
atch?v=gXfLl3qYy0k

-

Introduce project
Introduce Canva (give
students class Canva login
information)
- Inform students they
have the option to
use other digital
platforms if they
have access to them
Ask students to brainstorm
and write down hobbies they
have, and how they can
create a community
centered around something
they are interested in.
Ask students to think of
ways they can use images
and words to create an

-

-

-

-

Speak freely and respond but
be respectful of other
students
Share work
Comment positively on
other’s work
Gather materials

Think back on what they
have learned about
communities
Engage with information
about advertisements and
visual culture
Share experiences

Brainstorm what type of
community they would like
to create, and how they could
market this community
Explore Canva
Ask questions

10:40-11:20

-

11:20-11:30

-

XIII.

advertisement that
encourages others to join this
community
Ask students to begin to
explore Canva
Show video demo (screen
recording)
Answer student questions
Encourage students to use
the internet to find images
for their advertisements
*remind students of
copyright, suggest stock
photos https://unsplash.com/
Allow students time to work
independently
Answer student questions

-

Ask students to share their
work
Link Google form
Ask students to clean up
Explain what students should
expect for next week
Answer remaining student
questions

-

-

Work independently
Ask questions in the chat or
out loud
Collaborate with other
students

Share work if desired
Clean up
Ask any remaining questions

ENDING THE LESSON

Students will clean up supplies and share their work if desired. Students will have the
opportunity to respond to their classmate’s work. The teacher will review what students have
learned about visual culture, advertising, and the role that advertisements play in our
communities. Students will be encouraged to think about how they can use the skills they have
learned in the future, or how they could create this community in real life. Students will be told
what to expect for the next lesson, and how they will continue exploring the idea of community
through artmaking.
XIV.

TRANSITION TO NEXT LESSON

The next lesson will be about the global community. In this unit, students have been exploring
ideas related to their personal communities, as well as their own wants and needs. Taking what
they have learned, they will begin to think about issues in the larger, global community, and how

these issues have affected them directly, indirectly, or maybe they have only heard about in the
media. They will be creating a response to one of these issues using the medium of their choice.

